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Ke _TOPTEN CHARACTERISTICS OF SUCCESSFUL
ENTREPRENEURS

CREATIVITY — have the ability to look at problems and needs from different angles and “think outside
the box”

GOAL ORIENTATED — constantly set goals for themselves that challenge their creativity and strengths
HARD WORKING — willing to work long hours to complete tasks, go the extra mile
COMMITMENT — remain focused on an idea or task

WILLING TO TAKE THE INITIATIVE — always want to be first, do not sit back and wait for others
to take the initiative

SPIRIT OF ADVENTURE — willing to try something new and different, pioneer

POSITIVE ATTITUDE — do no let minor setbacks hinder their progress towards their overall goal
SELF-CONFIDENT — believe in themselves and their idea

PERSISTENCE — keep working at a problem until they solve it or find an alternative

NEED TO ACHIEVE — strong desire to accomplish something in life and leave a legacy

In addition to these characteristics, other attributes that have been associated with successful entrepre-
neurs are the following:
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They are determined to finish a project once it has been undertaken, even under difficult conditions.

They are dynamic individuals who do not accept the status quo and refuse to be restricted by habit
and environment.

They are able to examine themselves and their ideas impartially.

They are not self-satisfied or complacent.

They are independent in making decisions while willing to listen to suggestions and advice from others.
They do not blame others or make excuses for their own errors or failures.

They have a rising level of aspirations and expectations.

They have a good grasp of general economic concepts.

They are mature, self-assured individuals who are able to interact well with people of varying per-
sonalities and values.

10. They are able to exercise control over their impulses and feelings.

11. They have the ability to make the very best of the resources at hand.



THE NOT-SO-LEARNABLE CHARACTERISTICS

The attributes listed next are those that many experts consider to be innate, and thus not acquirable to any
great degree. Fortunately the list is quite short. It is from these not-so-learnable characteristics that the con-
clusion that entrepreneurs are “born, not made” is principally derived. However, while possessing all these
attributes would be beneficial, there are many examples of successful business pioneers who lacked some of
these characteristics or who possessed them to only a modest degree:

1. High energy, good health, and emotional stability

2. Creativity and an innovative nature

3. High intelligence and conceptual ability
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. The ability to see a better future and a capacity to inspire others to see it
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- AN ENTREPRENEUR’S CREED -

Do what gives you energy— have fun.

Figure out how to make it work.

Anything is possible if you believe you can do it.

If you don’t know it can’t be done, then you’ll go ahead and do it.

Be dissatisfied with the way things are—and look for ways to improve them.

Do things differently.

Businesses can fail. Successful entrepreneurs learn from failure—but keep the tuition low.

It’s easier to beg for forgiveness than to ask for permission in the first place.
9. Make opportunity and results your obsession—not money.

10. Making money is even more fun than spending it.

11. Take pride in your accomplishments—it's contagious.

12. Sweat the details that are critical to success.

13. Make the pie bigger—don’t waste time trying to cut smaller pieces.

14. Play for the long haul. It's rarely possible to get rich quickly.

15. Remember: Only the lead dog gets a change in scenery.
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